
DIGITAL 
S O L U T I O N S

WHY DIGITAL 
MARKETING IS THE 

FUTURE FOR 
BUSINESS OWNERS

I f  your  bus iness  is  not  engaged in  the  process  of  d ig i ta l  

market ing  and  targeted ,  SEO-opt imized  content ,  you ' re  

miss ing  out  on  over  ha l f  o f  the  populat ion  of  consumers  who 

are  research ing  on l ine  before  they  make  b ig  purchases.  

Thoughtfu l ,  data-dr iven  d ig i ta l  market ing  could  be  the  key  to  

tak ing  your  bus iness  f rom ord inary  to  ext raord inary  .
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PERSONAL 

CARE
FRESH GROCERIES

CONSUMERS ARE USING DIGITAL 
RESOURCES TO  RESEARCH 

EVERYTHING,  EVEN FRESH FRUITS 
AND VEGGIES.

36%
OF CONSUMERS 
SEEK OUT DEALS 
AND COUPONS 
ONLINE BEFORE 
PURCHASING AN 
ITEM.  

47%
SPECIFICALLY 
SEARCH ONLINE FOR 
THE LOWEST PRICE ,  
BUT ARE WILLING TO 
PURCHASE FROM 
BRICK-AND-MORTAR IF  
IT  IS  LESS EXPENSIVE 

OF POTENTIAL  
CONSUMERS 
RESEARCH ONLINE 
TRAVEL PRODUCTS 
AND TRAVEL 
AGENTS BEFORE 
TAKING A  TRIP.  

68%

With  the  sh i f t  o f  smal l - ,  medium- ,  and  la rge -bus inesses  f rom 

br ick -and-mortar  to  on l ine  s toref ronts ,  d ig i ta l  market ing  is  

more  important  than  ever .  Even  i f  potent ia l  c l ients  and  

customers  want  to  purchase  your  good or  serv ice  in  person ,  

i t  i s  l i ke ly  that  they  researched  compet i t ive  pr ic ing  and  

va lue  before  set t l ing  on  the i r  p lace  of  purchase .  
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